
BRAND AS PROMISE:
UNLEASHING THE FULL POWER OF 

YOUR ORGANIZATION

AWC 
OCTOBER 21, 2009



ABOUT US
ïBRAND FUNDAMENTALS IS A LEADING BRAND RESEARCH 

AND STRATEGY CONSULTANCY FOCUSED ON HELPING 
ORGANIZATIONS IMPROVE PERFORMANCE BY FULLY 
LEVERAGING THEIR BRAND.  WE HELP ORGANIZATIONS 
FIND THEIR MOST COMPELLING PROMISE AND THEN 
DELIVER IT WITH CONSISTENCY AND DETERMINATION.

ïK?IGLv FCW! IS A SMALL BUT CREATIVE ENCLAVE OF 
TALENT THAT READILY ADAPTS TO PROVIDE 
KCKMP?@JC, ?LB KMPC GKNMPR?LRJW, wKC?QSP?@JCx 
COMMUNICATIONS SOLUTIONS.  OUR APPROACH IS 
COMPREHENSIVE zK?IGLv FCW! A?L FCJN WMS 
DISCOVER AND CLEVERLY EXPRESS YOUR INDIVIDUAL 
CHARM ACROSS ALL COMMUNICATION TOUCHPOINTS. 



OUR CLIENTS



PRESENTATION OVERVIEW

ÅWHY BRANDS ARE IMPORTANT

ÅWHAT IS A BRAND?

ÅBRAND AS PROMISE

ïCASE STUDIES

ÅFULLY ACTIVATE YOUR BRAND

ïEIGHT FACTORS TO GET THE MOST FROM 
YOUR BRAND



WHY BRANDS ARE IMPORTANT

G BMLvR ILMU UFM WMS ?PC.
G BMLvR ILMU WMSP AMKN?LW.
G BMLvR ILMU WMSP AMKN?LWvQ NPMBSARQ.
G BMLvR ILMU UF?R WMSP AMKN?LW QR?LBQ DMP.
G BMLvR ILMU WMSP AMKN?LWvQ ASQRMKCPQ.
G BMLvR ILMU WMSP AMKN?LWvQ PCAMPB.
G BMLvR ILMU WMSP AMKN?LWvQ PCNSR?RGML.

NOW yWHAT WAS IT YOU WANTED 
TO SELL ME?



WHY BRANDS ARE IMPORTANT

WHEN BRANDS LOSE FOCUS...
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